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ABOUTTHESCOTTNEWMAN CEN

Mission

The Scott Newman Cenler is dedicated to the prevention of substance abuse through education. The Cer

communities nationwide.

History of the organization
The Center, founded in 1980, is a non-profit organization located in Southern California. Since its i

TER

iter contimues
o develop innouative, rescarchibased drug prevention materials and projects which turget families, schoo

s and

weption

the Center has maintained close lies to the entertainment community and has access to many of jts resources.
The orga nization alzo has partners in the academic community through its special relationship with the
University of Southern California. This unique combination of access to the world’s largest peol of media

resources and the most accurate and current research and evaluation data contributes much to the pr
quality of the Center’s projects and materials.

Description of programs
vention Award:

ofessional

Initiated in 1981, the Scolt Newman Drug Abuse Prevention Award program is a collaborative effort of the
Scott Newman Center, the federal Office for Substance Abuse Prevention, and the Academy of Television Arts
and Sciences. [t was established o encourage and reward creative, informative and accurate tele‘vxsmn
programming with an alcohol or other drug abuse themea. The petworks and cable stations 5uhm1t
appropriate programs once each year in the categories of drama, comedy, informational and children's

programming. Submissions are judged for both technical accuracy and creativity in their disseming

tionofa

sirong prevention message. Winners are honored at a special Awards dinner and given a sculpture especially

¢reated by Vasa for this event. ¢

PSA (Prev se/Public Service An

In its seventh year, the Center’s PSA project has educated over 75,000 middle and high school students from 44
states on the impact of advertising, with a special emphasis on alcohol and tobacco ads, The purp‘:}:% of the
project is to enable participating students to evaluate the impact of media on their decision making, to
recognize the techniques of commerial advertising, to understand the dangerous effects of alcohol and other
drugs, and to apply critical thinking skills to all forms of media, The PSA project involves an a<.|t1ve,
participatory process whereby students, working in teams of Lwo Lo four, create their own anti-drug public
service announcements for submission to a national competition. Thousands of submissions are ;udgcd cach
year by representatives from media, health, law enforcement, and education, with one winner ::}me’en to be
pmfe ssionally produced and distributed Lo television stations nationwide. Every participating student receives

a certificate of recognition for his efforts. ¢

+ . *

NI1A was developed in 1988 (o educate Cclmm‘untty members, especially parents, about effective methods for
preventing the use of alcohiol and other drugs by youth. Neighborhoods in Action has over 1,300 trained

Facilitators from 16 states, representing over 250 communilies and organizations. NIAis a two- pat

education series which explores the ways drugs affect the community, signs and symptoms of dm
methods to prevent drug use in families, parents as role models

it adult
£ use,
, and community resources. The NIAl project is

designed to be taught in (‘onpération with law enforcement, schcmls chemical dependency experts, ;}nd local
community groups. The course is available in both English and Spanish and wag developed to be adaptable
for a variety of settings or to be cmnbm?d with exisling programs such as Neighborhood Watch, ¢
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ABC, initiated in 1990 in collaboration with Washington D.C -based Very Special Arls, is dedicafed to

addressing the increasing phenomenen of infants exposed in utero to alcohol and other drugs. The goals of the
project are to foster national support for the provision of nieeded services for pregnant women with ;alaohol or
drug problems, their children and families, to inform policy makers about the urgency of the problems, to
provide news and entertainment media with accurate, research-based information regarding the s ﬂ\ort and
long term effects of exposure to alcohol and other drugs on unborn children, and to serve as a resource to
community-based organizations and other service providers. ABC has developed a brochure and d:stnbutes a
public service anncuncement in both English and Spanish to be used by community-based orgamm‘twn ;and
is developing a National Advisory Counul of prominent citizens Lo focus attention on the Issue. ¢

Project ATA. Advertising Curricu
In May, 1992 the Scott Newman Center was awarded $250,000 by the Robert Wood Johnson Foundatmn to
‘develop a gmundbmakmg new curriculum in media lileracy for junior high school students. Based on the PSA
program, A TA.CK. is expecled to take 15 months to complete. This media literacy program will educate
young peoph. rc:mrdmg the significant influence of advertising on society and on individual behavior. The
program will specifically tmgei the impact of media on young people’s decision-making and enable them to

apply critical thinking skills to all forms of advertising,. ¢

Prevention Films
The Center has lwo drug prevention films in active circulation throughout the country, "Drug Free|Kids: A
Parent’s Guide,” for adult groups, and “Straight Al Ya,” for junior high school students. “Drug FreeKids” is a
70 minute video which features a series of vignelles depicting typical parent-child conflicts and provides the
tools and technigues to facilitale communication within families. It is used nationally by counselors, PTA’s and
other community proups, and was aired nationally on PBS. “Straight AL Ya” was produced with a grant from
the federal Department of Education and has been distributed by the Deparlbiment to junlor high <|rhool%
throughout the country. Hosted by Kirk Cameron, the filins discusses candidly the pressures of growing up,
outlines meaningful reasons for avmdmg alcohol and other drug use, and demanstrales practical fage-saving
resistance lechniques. Using a combination of classroom scenes, dramatic vignettes, and animation) the film
maintains a high inlerest level for middle scheol students while cormunicaling its strong drug prevention
mesage. ¢

Media Literac 1 i *
The Scott Newman Center and the Center for Media and Values have designed a powerful multi-media

program that focuses on tobacco and alcohol advertising. The Selling Addiction (workshap kit) and Gonsumer
Seduction (Video) are powerful tools to combat the manipulative images that make tobaceo and alcohol
advertising so effective. ¢

Cach Center project publishes a quarterly newsletter for its participants which is distributed free of charge. In
addition, the Cenler has published a book for Spamsh speaking parents titled, “Familias Unidas,” which has

been distributed to Hispanic communities nationwide.
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